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Minutes are spent on average 
by people on social media daily.  

Source: Oberlo



of all internet users turn to 
social networking sites to 
research products or services 
they’re thinking of buying  

Source: Hootsuite



Actions consumers take when 
they follow brands on social

• 92% Visit the brand’s website or app

• 89% Buy From the brand

• 85% Choose that brand over a competitor

• 84% Recommend that brand to friends/family

Source: Sprout Social



Part 1: Content Strategy
• Should align with your business goals and values

• Increase Sales, Brand Awareness, Customer Engagement, Lead Generation, 

Customer Relationships



Audience Targeting
• Define Ideal Audience(s)

• Demographics – Age, gender, location, 
income, education

• Psychographics – interest, values, lifestyles
• Research

• Customer Discovery
• Tools – Social Media analytic tools, Google 

Analytics, Google Insights

Business Strategy



Crafting your message
What problem are you solving or what 
needs are you fulfilling - for who - and 
what makes you better than anyone 
else  

What are they searching for!?

Business Strategy



Hashtag Strategy
• Create your Brand Hashtags 

• Create your common hashtags

• Research relevant trending Hashtags.

• Use location-based hashtags - #councilbluffssmallbusiness

• Invite them to interact directly with your posts by giving "likes" and relay "shares"

Business Strategy



Choosing channels
Choose the channels where your 
customers are at

Business Strategy



Part 2: Content Plan Creation
• Planning will help make it smoother, easier and less time consuming



• Content Types

• Social media Brief

• Content Calendar

• Scheduling

Content Plan



Content Types
Choose the best content type for your 
product/service and audience

Content Plan

Inform/Educate Humanize/Connect Recognize/Celebrate Promote/Brag

Motivate/Inspire Position/Lead Entertain/Engage



Motivate/Inspire

Humanize/Connect

Inform/EducatePosition/Lead

Promote/BragRecognize/Celebrate



Content Type Examples

Consultants – Inform and Educate
Gym Owner – Inspire and Motivate
Family Restaurant – Humanize and Connect
Clothing – Entertain and Engage



Content Types Weekly Plan
• Monday – Inform/Educate

• Wednesday – Motivate/Inspire

• Friday – Entertain/Engage



Creative Brief
• Project overview and goals
• Target Audience and Key Messages
• Tone and Style
• Content Formats – (post, reel, blog post, 

carousal
• Visual Elements
• Holidays, Seasons, etc
• Hashtags/Keywords
• References
• Review and Approval Process  

Content Plan





App Best For Features

Hootsuite Scheduling posts to multiple 
social media platforms

Social media monitoring, 
analytics

Buffer
Scheduling posts to Facebook, 
Twitter, Instagram, Pinterest, and 
LinkedIn

Simple interface

Later Scheduling visual content Creating and editing visual 
content

Sprout Social Comprehensive social media 
management

Scheduling, monitoring, 
analytics, reporting

MeetEdgar Automating social media posts Creating libraries of content

Sendible Managing multiple social media 
accounts

Collaboration with team 
members

Planoly Scheduling visual content on 
Instagram and Pinterest

Drag-and-drop planner, creating 
and editing visual content

Loomly Teams that need to collaborate 
on social media content

Workflow management, 
approvals

SCHEDULING



Part 3: AI – Your Personal Assistant
• Needs direction and guidance

• You lead conversation



Generative AI Tools
Large Language Models Chatbots

AI

Integrations – The Wild West



Prompt

AI

I own a business in Southwest Iowa. I am a boutique 
collecting other small businesses unique gifts. My 
mission is to offer sustainable beautiful products made 
or sold by small businesses. These include housewares, 
clothing, baby gifts, etc. can you create a creative brief 
for me for a social media plan for a year including 
special seasons and holidays.



I own a business in Southwest Iowa. I am a boutique collecting other small businesses unique 
gifts. My mission is to offer sustainable beautiful products made or sold by small businesses. 
These include housewares, clothing, baby gifts, etc. can you create a creative brief for me for a 
social media plan for a year including special seasons and holidays.
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